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CALENDAR

GOEDITORS’

ARTS

THURSDAY, JULY 20

Bijou Karman: Style Legends, Rebels, and
Visionaries Book Launch at MOCA. Style
Legends, Rebels, and Visionaries (Chroni-
cle Books) is an inclusive and eclectic col-
lection of 50 illustrated portraits by artist
Bijou Karman. Karman’s colorful and de-
tailed style evokes the distinct sensibility
of each in” uential cultural ygure—Harry
Styles, Tilda Swinton, Timothée Chal-
amet, Rihanna, Iris Apfel, David Bowie,
Yayoi Kusama—celebrating the distinct
fashion sensibility of each of these unique
and beloved icons from the yelds of music,
fashion, art, and cinema. Karman is joined
in conversation by Women’s Wear Daily’s
Booth Moore. 250 S. Grand Ave., down-
town; ~ ursday, July 20, 6pm; free w/rsvp;
moca.org.

Womxn in Windows presents Joyland
screening and conversation at Oxy Arts.
An Urdu and Punjabi-language Pakistani
drama y1m written and directed by Saim
Sadiq in his feature y1m directorial debut,
Joyland (2022) explores the many sides

of love and desire in a patriarchal society.
Following a long spell of unemployment,
the ¥1m’s protagonist lands a job at a Bolly-
wood-style burlesque, telling his family he
is a theater manager, when in actuality, he
is a backup dancer. , e unusual position
shakes up the steadfast traditional dynam-
ics of his household and enables Haider

to break out of his shell. 4757 York Blvd.,
Eagle Rock; = ursday, July 20, 6pm; free;
oxyarts.oxy.edu.

FRIDAY, JULY 21

Cardboard City Pop-Up Art Center at West-
yeld Century City. Now in its third year,
Cardboard City is an annual pop-up art
center produced by reDiscover and featur-
ing 12-foot sculptures, massive collabora-
tive art installations, cardboard costum-
ing, skills building classes, and community
connections. Local artists-in-residence
create new works each week throughout
the summer, alongside creativity and
skills workshops for all ages. 10250 Santa

Monica Blvd., Century City; July 21 - Sep-
tember 3; free; rediscovercenter.org.

SATURDAY, JULY 22

Liz Flores: Remedios, Francisco Diaz Scotto:
Where Dreams Touch Ground at Hashimoto
Contemporary. Chicago-based Liz Flores
ampliyes a personal experience to the
macro level, ynding how seemingly indi-
vidual experiences create webs through
which people connect. Reminiscent of the
Cubist interest in moving bodies but with

a feminist twist, her new works emphasize
the dynamism of the human body and
how we relate through movement. Argen-
tinian artist Francisco Diaz Scotto merges
worlds real and imagined in a series of
chromatically pungent works highlighting
his talent for imbuing still life and ~ oral
paintings with passion and tenderness.
2754 8. La Cienega Blvd., Culver City;
Opening reception: Saturday, July 22,
6-8pm; On view through August 12; free;
hashimotocontemporary.com.

Brian Cooper: Things Thinking at Rory
Devine Fine Art. Cooper’s work generally
focuses on the relationship between con-
sciousness and the material world. He has
always been fascinated with the ethereal
e” ects of highly illusionistic painting like
his favorites, the Flemish Primitives, and
strangeness of Surrealism, the Chicago
Imagists, West Coast psychedelia, and un-
derground comics. , ese interests form an
oscillating rhythm between a quiet place
of “grace” and a louder frenzy of humor
and imagination. Cooper’s equally robust
musical practice (see: Earth Like Planets)
is also on display, as several music events
in the gallery are scheduled throughout
the length of the show. 3209 W. Washing-
ton Blvd., West Adams; On view through
August 24; Performances: Saturdays, July
22 & 29, August 5, 6-9pms; free; roryd-
evinejneart.com.

SUNDAY, JULY 25

Plein Air at the Armory Center for the Arts.
A group exhibition exploring shi” ing
ideas of western landscape, painting, and
yeldwork. Traditional plein air painting,
which typically involves painting outdoors
in a single sitting to capture a vistain a
certain quality of light, is taken as a point
of departure to consider the ways in which
humans use, observe, record, and com-
mune with the land. In this exhibition, the
practice of plein air painting is considered
in the context of land surveying and set-
tling, public and private space, multidis-
ciplinary onsite research, art history, and
the embodied experience of being there.
Outdoor painting from observation is
approached as ground truth, as bearing
witness. 145 N. Raymond Ave., Pasadena;
Opening reception: July 23, 1-3pm; On
view through December 10; free; armory-
arts.org.

WEDNESDAY, JULY 26

Normal Gossip Live at the Theater at the
Ace Hotel. Got a secret you've been dying
to share? Divulge and indulge in Normal
Gossip Live, an evening of juicy, strange,
funny, and utterly banal gossip about
people you’ll never know and never meet,
coming to the stage straight from the
stream of the hit podcast. | is entertain-
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ing evening with host Kelsey McKinney,
producer Alex Sujong Laughlin, and
special surprise guests dives into the

lives and decisions of complete strangers.

Bring your secrets and your mess. 929 S.
Broadway, downtown; Wednesday, July
26; 7:30pm; $39-$50; acehotel.com.

JULY 21-27

Agent Orange

Whisky A Go Go

Agent Orange are a perfect band to watch
at the Whisky. Beloved, storied SoCal
punk rock from a band that play a glorious
blend of old school snotty punk, hardcore
and ska. “Inevitably, if you know what
you’re doing, [the sound] becomes more
rejned and it becomes more of a focused
version of what it was,” frontman Mike
Palm told us back in 2017. “T have to say,
it’s kinda working like that for me.” Yup!

TICKETS AT THEBELLWETHERLA.COM

Air 02
Paula Wilson

6 p.m. on Friday, July 21 at the Whisky A
Go-Go, $20, whiskyagogo.

Tori Amos

Greek Theatre

You have to hand it to Tori — she recently
broke her leg on this tour but has soldiered
on wearing a cast. For an artist who spends
alot of time hitting those piano pedals,
that’s not a small feat for her feet. We
spoke to her last year as she was about to
play some L.A. shows and she said that,
“Ilived there for seven and a half years,
when big hair was the thing. I lived in L.A.
at a speciyc time. I was in my twenties — I
moved there when I was 21. I was all over
the Canyons, in the Valley, and driving my
little wannabe Mustang - a baby blue Ca-
pri — all over the place. Playing piano bars
anywhere I could” God love her. 8 p.m. on
Friday, July 21 at the Greek ~ eatre, $34-
$97, lagreektheatre.com

The Sloppy Boys

El Cid

. e Sloppy Boys spawned out of comedy
troupe the Birthday Boys—that name

might be familiar to comedy fans who
recall their TV sketch show which saw
them get a leg up from Better Call Saul /
Mr. Show'man Bob Odenkirk. So, they
have pedigree, and a few great tunes too.
Many of them are about partying, rocking
and drinking, and they sound like a blend
of early Beastie Boys and Andrew WK.
Which isn’t a bad thing. Dutts also has
alistening party on the same a” ernoon.
1:30 p.m. on Saturday, July 22 at El Cid,
$12.36, elcidsunset.com.

Reggae Night XXI

Hollywood Bowl

Jamaican headliner Beres Hammond is
known for his “lover’s rock” brand of reg-
gae — that is to say that he was in” uenced
by the likes of Sam Cooke and Otis Red-
ding as a teen and he knows how to woo
the ladies. , e bill also features the mag-
niy cent sounds of Birmingham, England,
band Steel Pulse. , ere are few better reg-
gae bands from outside of Jamaica. , ird
World also performs. 7 p.m. on Sunday,
July 23 at the Hollywood Bowl, $47-$187,
hollywoodbowl.com.
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Our monthly Open House is much more than a tour. Sets in action. Stages in production.

Studios filled with sounds. Ready to start your future? RSVP today.

EAHD)
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WWW.LAFILM.EDU/OPENHOUSE

IMPORTANT INFORMATION ABOUT THE EDUCATIONAL DEBT, EARNINGS, AND COMPLETION RATES OF STUDENTS WHO ATTENDED THIS SCHOOL CAN BE FOUND AT: LAFILM.EDU
© 2023 The Los Angeles Film School. All rights reserved. The term "The Los Angeles Film School" and The Los Angeles Film School logo are either service marks

or registered service marks of The Los Angeles Film School. Accredited College, ACCSC. VA-Approved by CSAAVE. 07/23
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ALIFELESS ORDINARY

Tegan And Sara Are All About The Music

BY BRETT CALLWOOD

anadian indie-pop duo Tegan

and Sara are proudly, un-

ashamedly un-tabloid. They

refer to themselves as “average,”

innon-self-effaci gterms,due
to their proclivity to avoid the celebrity
lifestyle (we know what they mean. but
there’s nothing average about these amaz-
ing women).

When we think of Tegan and Sara, we
think of their music. Who the twins are
dating, hanging out with, wearing - no-
body gives a shit and that’s to their im-
mense credit.

“It’s hugely flattering,” says Sara Keirst-
en Quin. “It would be difficult to main-
tain a tabloid-esque career when you’re
not. Some people are so naturally good at
being a headline, and I don’t think Tegan

and I have that”

“It’s also choices,” adds Tegan Rain
Quin. “T lived in L.A. for 12 years. Sara
lived in New York for a handful of years
and then L.A. for a handful of years. We
said no to everything ‘red carpet’ We were
not that band. We've been lucky enough
to make lifelong friends in this industry -
musicians and actors — you don’t see them
on our feed. We never used anything ex-
cept music to sell ourselves. We curated
this fence around us. No one really knows
our private life, but you feel like you do.
You don’t notice the absence of drama or
celebrity. It's meant at times that we’re re-
ally average. It doesn’t mean that some-
one couldn’t make drama if they wanted
to. But as artists, we remained focused on
our art.”

They surely do! Tegan and Sara have
released 10 albums since 1999, starting
with the Under Feet Like Ours debut
and building up to the most recent full-
lengther - last year’s Crybaby.

“Our goal with Crybaby was just to
make something we would want to listen
to,” Tegan says. “We produced it alongside
John Congleton, and it was like a combi-
nation of songs that we had written dur-
ing the pandemic, and then once we got
into the studio, we were really inspired
and wrote some more songs. The fan re-
sponse has been great. We were laughing,
when we fi st started touring and wed
play songs like ‘Smoking Weed Alone’ and
‘Fucking Up What Matters, people were
jumping up and down - not moshing but
pushing a little bit. My mom was on tour

PHOTO BY ELUVIER ACOSTA

with us and she was like, “There’s so many
men in your audience all of a sudden’ I
have lots of theories about that, but ulti-
mately people don’t seem bummed when
we play new songs.”

Crybaby may have been largely writ-
ten during the pandemic, but it doesn’t
sound like a ‘pandemic album’ at all. Not,
at least, when it comes to the subject mat-
ter.

“Tegan and I are notoriously prolific”
says Sara. “We're always working and
always busy. Were two very high-func-
tioning people, so we're only doing half
as much work as people think we are. I do
feel like the pandemic was a brutal stop-
page of all of that work, but it allowed us
to prioritize in a way that we wouldn’t
have. I don’t think the music is about the



pandemic, but it did provide this oppor-
tunity to refl ct and also start thinking
about the future in this uncluttered way.
I was very acutely going through trying
to start a family. I was refl cting on the
years that wed been out on the road and
touring, and then this sudden pivot into
thinking about something else really pro-
found. It may not be the thing that people
think of when they fi st hear the album or
the songs, but I think there is this layer of
the ‘calm before the storm’ feeling”

The pandemic isn’t the biggest event
to have occurred in Sara’s life in recent
years; she became a parent for the fi st
time last year and just a couple of weeks
celebrated baby Sid’s fi st birthday.

“I keep thinking about how I have a
lot of friends that had kids in 2020/21,
and I defin tely don’t envy them,” Sara
says. “On the other hand, you really
do turn inward. I'm sure it’s a survival
mechanism, but when you have this new
precious cargo in your life and you don’t
want to injure it or drop it, the thought
of having it during a quiet, isolated
time - I wonder if that would have been
easier. We had Sid right when Tegan and
I were about to launch an album, a TV
show, a book, touring again, so I know
for myself it’s been quite a lot of juggling.
Sid won’t remember any of it, but we’ll
have stories to tell from his fi st year”

Ahh yes, the TV show. High School
came out last October, based on Tegan

and Sara’s memoir of the same name.
Shot in their hometown of Calgary,
where it was set, the show has received
almost universal praise.

“When we fin shed writing our mem-
oir, we sent the manuscript to our friend
Clea DuVall and she said that it could
be developed into a TV show;” says Sara.
“We had talked about it, internally cer-
tainly. The pandemic gave us a lot of
time to work on it, so we started pitch-
ing the big networks during the early
months of the pandemic. We were really
shocked how quickly the deal came to-
gether and the writing happened. There
was a taste for it. Here is a story about
queer girls, queer musicians, queer Ca-
nadians, in an era that is interesting for
the culture right now - the 1990s. So it
was the right place, right time. It wasn’t
a huge endeavor. We made it in Calgary,
and are so delighted with the way the
show came out”

A show about queer teens going
through high school in Canada, written
by strong gay woman who were teens
going through high school in Canada
— this was always going to be an impor-
tant show and so it proved to be. At the
time of writing, it’s been just a couple of
weeks since the end of Pride month, but
for Tegan and Sara (and the LA Weekly),
every month is Pride Month.

“Holy shit, am I ever glad I'm gay;” says
Tegan. “But we also toured through Pride

month, so every night felt like a Pride
event. Sara and I are also fix ted on the
protest part, and there’s still so much to
be done. We do a lot of fundraising for
our Tegan and Sara Foundation. Vans
have been an amazing partner of ours
and they just agreed to pay for our entire
LGBTQ summer camp program. Pride
for us is about work. Create safe spaces.
Be out there and be queer. Raise money
for the foundation, and extend it into ev-
ery place”

You only have to look at states such as
Florida and the swath of anti-LGBTQ+
laws that are being introduced under the
heinous guise of being “anti-woke” to see
that there’s a lot of work still to be done.
It’s horribly frustrating to feel like we as
a society are taking huge strides forward,
only to be pulled backwards by book-
woods bigots.

“I think we have an interesting per-
spective because we spend so much time
traveling internationally,” Sara says. “So
while the gains in Canada and the U.S.
have been so important, the work that
we do as a band and a foundation, we're
always aware of what is so out of reach
for some people. I want to say that ’'m
shocked about the rollbacks of rights re-
garding trans kids right now, but 'm not.
I think that also speaks to how important
it is to stay engaged and to avoid apathy
wherever possible. We really believe that
our rights cannot be taken away in places

Tegan And Sara

like the US and Canada, and that’s just
not true. It’s about staying vigilant and
educated, and celebrating our wins when
we can. Especially when we’re assimilat-
ing. We didn’t get the right to marriage by
saying ‘Fuck you!” We got them by saying,
‘We're just like you, straight people, don’t
be scared’ Well, there’s a price that comes
with assimilation. The more you don’t
blend in, the more those people say that
they’re uncomfortable and don’t want to
fall in line with what you care about.”

On Monday, Aug. 14, Tegan and Sara
play The Bellweather, a brand new venue
in L.A. owned by the same people that
run the Teragram Ballroom.

“We’ve been building a show that re-
fl cts every era of Tegan and Sara,” says
Tegan. “It’s our Eras tour - watch out
Taylor Swift. We're playing music from
all of our records. I mean, my dad cried!
He’s the most proud he’s ever been of us.
What more reason do you need? It’s a
smaller venue, which feels really excit-
ing. It’s been nice to reconnect with the
audience”

Th t same tour will keep Tegan and
Sara on the road for the remainder of
this year at least. Besides that, they’re
working on a new book and, when the
writer’s strike is resolved, hope to fin sh
a second season of High School.

Two decades into their exceptional
career, and these decidedly un-average
women won't slow down.
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CULTURE

CONIC-CON GOES ON

Even without big actor appearances, SDCC offers a lot of

brand power
BY LINA LECARO

Superpowered (courtesy of MAX)

7,
it
i

an Diego Comic-Con (SDCC) has

reigned and raged for decades now,

building in popularity to become as

influential to entertainment promo-

tion as traditional advertising and
media. But in the last few years, it can’t catch
a break. After COVID forced its cancella-
tion in 2020, an at-home event in 2021, and
a smaller event in 2022, the 2023 conven-
tion has suffered a major blow, too, thanks
to the Screen Actors Guild and Writers Guild
of America strikes. What was hoped to be
the full-fl dged return for the convention in
terms of scope and participants once again is
getting downsized.

Guidelines for the strike make clear that
members must not participate in public-
ity events including conventions like this
one. At press time, several events have
been canceled, including highly antici-
pated panels from ABC’s Abbott Elemen-
tary, Amazon Freevee’s Jury Duty, Amazon
Prime Videos The Wheel of Time and Gen
V, AMC’s Season 2 of Interview With the
Vampire, Th t’70s Show and Dune-Part 2.
(Check SDCC'’s social media for updates
about late cancellations).

Marvel announced theyd be mostly ab-

sent this year even before the strikes, but
the convention still sold out months ago,
and Hall H (where the biggest happenings
take place) will still have some hot-ticket
stuff from DC Comics despite the strike.
DC is, in fact, taking the opportunity to
make a bigger splash in Marvel’s absence,
promising a new convention fl or booth
in PR materials sent to LA Weekly. A DC
Shop with McFarlane Toys and Cartamun-
di collectables will offer limited edition
merchandise, and they tout a Warner Bros.
Television advance screening of episode
one of the Max Original Documentary Se-
ries of Superpowered: The DC Story, plus
the world premiere screening of Justice
League: Warworld.

Another H hall hot ticket should be the
Collider panel, which puts the spotlight on
directors, with big names scheduled to par-
ticipate including David Leitch (Deadpool
2, Bullet Train and The Fall Guy), Gareth
Edwards (director The Creator, Rogue
One: A Star Wars Story, and Godzilla),
and Justin Simien (director of Dear White
People, Bad Hair and Haunted Mansion).
An appearance by Todd McFarlane (see
last week’s cover story online for an inter-

view) is still on, as well.

Animated shows continue to have a big
presence, too. Paramount Animation’s
Teenage Mutant Ninja Turtles: Mutant
Mayhem is a big one, and others include
Max’s Harley Quinn, Netflix’s Masters
of the Universe: Revolution, Applet TV
+’s Snoopy, and classics such as Rick and
Morty, Bob’s Burgers, Futurama, American
Dad and Family Guy will be there. Other
properties also represented at SDCC as of
now, include Jurassic Park, Ghosts, Good
Burger 2, PlayStation 5’ Spider-Man 2
game, A24’s Talk to Me, FX’s Archer and
What We Do in the Shadows (screenings),
Chasing Chasing Amy (which just debuted
at Outfest), Tiny Toons “Looniversity”,
Good Omens, Walking Dead, Red Sonja,
and Transformers (Robosen is unveiling a
new robot and Hasbro will preview its new
video game).

Beyond show-specific panels, big SDCC
draws are, as always, the vending booths
where new pop culture collectables are
“dropped” daily, attracting long lines to
buy; and activations with giveaways pro-
moting various entertainment companies
and products, both inside the con and at

Red Sonja
(courtesy Dynamite
Entertainment)

outside parties and surrounding places.
Mattel, which is everywhere right now
thanks to The Barbie Movie, is putting
the spotlight on other faves such as Hot
Wheels, WWE, Minecraft, and Monster
High, with signings and special releases
under the banner “12 Days of Fandom,”
while Funko’s “Funkoville” environment
marks the company’s 25th anniversary and
a new partnership with Blockbuster via a
Rewind video store set-up (a nostalgic ex-
perience featuring new collectibles based
on iconic retro VHS titles).

There’s also an art show featuring draw-
ings, paintings, sculptures, jewelry, and
more created by professional and amateur
artists, all available via Silent Auction or
Quick-Sale. And let’s not forget the co-
splay! Dressing up as your favorite super-
hero, cartoon, monster and comic char-
acter (or simply admiring and taking pics
with people who do) is what made Comic-
Con capture attention — particularly online
- beyond comics “nerds” in the fi st place.

Comic-Con at the San Diego Conven-
tion Center, 111 Harbor Drive, San Diego;
runs Thursday, July 20-Sunday, July 23.
Info at comic-con.org. [T}
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HRST LOOK:
CHEF ANTONIR LOFASO
TAKES US INSIDE HER

KITGHEN

BY MICEHLE STUEVEN

ood Network star chef Antonia

Lofasois part of I5HGTV home

design and renovation experts

that have taken over a mundane

Santa Clarita home and trans-
formed itinto the ultimate Barbie Dream-
house, in a meticulously detailed project
that premieres on the network Sunday,
July 16.

In Barbie Dreamhouse Challenge,
eight teams overhaul areas of the home
with an era-specific style, like an early
1960s atomic-age kitchen designed by
Lofaso and Jasmine Roth from Help! I
Wrecked My House, a 70s disco vibe for
Ken’s Den and a main bedroom decked
out in ‘80s glam.

The rest of the lineup includes Egypt
Sherron and Mike Jackson from Mar-
ried to Real Estate, Ty Pennington (Rock

"—'\._.,.\ :
e -,
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the Block), Alison Victoria (Windy City
Rehab); Jonathan Knight and Kristina
Crestin (Farmhouse Fixer); Christina
Hall and James Bender (Christina on
the Coast); Keith Bynum and Evan
Thomas (Bargain Block); Brian and
Mike Kleinschmidt (100 Day Dream
Home); and Michel Smith Boyd and
Anthony Elle Williams from Luxe for
Less. The show is hosted by supermodel
Ashley Graham.

“It was amazing working with Jas-
mine because she has her own style just
like chefs do,” Lofaso tells L.A. Weekly
of the three-month kitchen makeover.
“HGTV design folks and chefs are ex-
actly the same people. One designs, the
other cooks — that’s the only difference.
Jasmine was all about having hidden
somethings all over the kitchen. Our

Team Jasmine Roth and Antonia
| Lofaso’s nished Family Room, with
" Astronaut Barbie

-

pantry looked like bookshelves, so I was
obsessed with fi ding Barbie cookbooks
or designing some so they would be in
the front of this bookshelf. What re-
ally makes a home a home is seeing the
books of whoever lives there. You open
this bookshelf to an even more amazing
pantry. Barbie or no Barbie, I could live
in this kitchen”

Other hidden things include a pink
blender and a toaster that pops out of
the kitchen’s counter, something that
you would actually fi dina 1960s kitch-
en, arguably the best Barbie era. With
extensive help from Mattel and their ar-
chives, Lofaso combined her experience
with designing home and restaurant
kitchens with her love for the iconic
doll, to create a sleek modern version
of a kitchen that Barbie herself would
actually want to cook in. And yes, she
would have wanted a microwave.

“It was more about research and ex-
ploring the era,” says Lofaso, owner of
Scopa Italian Roots restaurant in Venice
and Dama in DTLA. “We were putting
ourselves in the shoes of an actual Bar-
bie living in this house. Having all those
conversations with Mattel and reading
so much about this particular Barbie
era was enlightening. Yes, those were
dolls we played with, yes, these were
dream houses we played with, and yes,
we loved all those little shoes. But there
was a large progressive undertone to all
these toys young girls played with”

To help illustrate that, there’s a framed
photo of an Astronaut Barbie in the
family room adjacent to the kitchen.

“Th t was one of the most popular
Barbies during that time,” she says.
“It really sat with Jasmine and me as
women, because it was the ‘60s before
anybody had actually been on the moon
yet. So before there was even a person

on the moon, Mattel designed Astro-
naut Barbie. With those ideas in mind,
the kitchen represents the futuristic
ideas that Mattel was hinting towards.
So when we were designing the coming
up out of the countertop toaster and
blender, it was a refl ction of that race-
to-space time”

As Barbie fever continues to heat up
in anticipation of Warner Brothers’ re-
lease of the Barbie movie starring Mar-
got Robbie and Ryan Gosling on Friday,
July 21, the Food Network chef shared
some of her own childhood memories.

“I had so many Barbies growing up
and would play in my room for hours
by myself. I'd connect all of my Barbie
dreamhouses and make them into man-
sions that would go from under my bed
up into the closet onto a side table and
pretty much just take over the whole
room. I loved all the small little intrica-
cies of things, like a little plate you could
put a sticker on with the food, and forks.
I remember being so very careful never
to lose my little pieces.

Barbie Dreamhouse kitchen (HGTV)

“I had a brother who was 15 months
younger than me and he would take my
Barbies and throw them into his swim-
ming sharks. I told Jasmine the story
in one of the interviews on the show
and she freaked out, she said I couldn’t
share Barbie mutilation stories. And the
haircuts. I actually heard there’s a Bar-
bie in the new movie with mismatched
hair because everybody had a brother or
cousin that would chop her hair off. Ev-
ery little girl out there cries about some
other kid coming in and cutting Barbie’s
hair trying to be funny”

Go inside our photo gallery above for
before and after pictures of the entire
Barbie Dreamhouse Challenge project,
all courtesy of HGT'V.
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ART

THE JOURNEY IS THE EXHIBITION:
IMETRO ART BUILDS REGIONAL

CONNECTIONS

BY SHANA NYS DAMBROT

he addition of more public

transportation infrastructure

is worth celebrating in itself,

but when it comes to the three

stations of the newly opened
downtown Regional Connector system,
the journey is not just the destination—
it’s an exhibition. Across the street levels,
entrances, passageways, and platforms of
the shiny new depots, eight artists were
commissioned by Metro Art to create per-
manent, site-specific installations, along
with a further pair of artists whose work
inaugurates two of those stations’ rotating
lightbox exhibition panels.

The artists were chosen through an
open competition in which some 1,200
people applied to a panel of institutional
and independent arts professionals. In
a gentle twist, the process did not call
for over-specific proposals, but rather
for a more general presentation of each
artist’s aesthetic and core practice prin-
ciples. Essentially, artists were chosen
fi st, and only then were the projects
developed with them—over a period
of seven years—rather than the typical
other way around. The extra time and
care for which this allowed absolutely
manifests in the works, all of which re-
sult from thoughtful direct conversation
with the places they occupy.

Extremely eclectic in visual styles
ranging from the photojournalistic to

the cosmic, geological, ethereal, medi-
tative, folksy, poetic, prismatic, and po-
litical, nevertheless the cohort all share
one directive—local storytelling. Each
in their way and often with intentional
community engagement, intensive re-
search, and material collaborations, the
artists found elements of the area’s and
specific station sites’ lengthy and dy-
namic histories and created their work
to explore, enshrine, and honor it—all
within the context of the new architec-
ture and the way current visitors and
residents use the neighborhoods. Trav-
eling between and among the Regional
Connector’s sites, one fi ds it’s the art
that’s forging deeper regional connec-
tions.

Little Tokyo/Arts District Station
Clare Rojas’ Harmony announces the
entrance plaza with a street-level instal-
lation of translucent glass panels hold-
ing iridescent, saturated color schemes
that flicker between abstraction and
the natural landscape. Its projections
of light, hue, and shape change with
the time of day as it both activates the
surrounding sidewalk for all passersby
and beckons from above for any passen-
gers leaving the station. Rojas’ delicate
synthesis of urban architecture and the
pace of city life with a more bucolic lan-
guage of water, weather, and the turning

of the earth itself creates a gently glow-
ing atmospheric nod to the energy that
fl ws through public spaces.

Audrey Chan’s 168-foot long porce-
lain, enamel, and steel mural Will Power
Allegory lines the tracks on both sides
of the station’s central platform with a
far more specific illustrated narrative,
literally holding space for relational
aspects and real figu es from the area’s
history. The work is divided into 14 in-
dividual panels, each with a dedicated
story to tell, but linked visually and nar-
ratively by a motif of civic marches and
demonstrations along the bottom edge
of them all. In addition to more canoni-
cal cultural and political milestones,
Chan’s less conventional pantheon in-
cludes once and future landmarks like
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the punk rock artists’ hangout Atomic
Cafe, the storied music and art mecca
of the American Hotel, and the unique
local nonprofit gallery and housing
outpost Art Share L.A. With echoes
of WPA-era didactic murals and an
unflinching presentation of Japanese
American incarceration, erasure of the
Gabrielino-Tongva Tribe, and the dis-
placement and disastrous neglect facing
residents of Skid Row, Chan does a good
job of balancing celebration with edu-
cation and critique in a special nod to
generations of activists who have fought
to make, preserve, and improve these
unique city enclaves.

Historic Broadway Station
Andrea Bowers The People United



(“El pueblo unido jamds serd vencido,”
Sergio Ortega and Quilapayun; “Brown
Beret 13 Point Political Program,” La
Causa) also honors the neighborhood’s
traditions of policy and protest, playing
off the fact that with City Hall, LAPD
HQ, the Hall of Justice, the U.S. Court-
house, and other seats of local, state,
and federal power are all within a few
blocks of the station. A rectilinear glass
entrance enclosure holds a stylized ar-
ray of fonts and colors exploring texts
that read in English and Spanish the
phrases, “The people united will never
be divided,” and, “By independence
we mean the right to self-determina-
tion, self-government, and freedom.”
Th ough some magic trick of engineer-
ing and craft, the text is legible from
both sides of the glass, so that there is
no “wrong way’ to encounter its mes-
sage, and thus as public art it reminds
locals of the signifi ance of where they
live, and as a public concourse it wel-
comes the arrival of those with some
truth to speak to power.

Downstairs, a pensive suite of black
and white images by photographer Clar-
ence Williams, collaboratively paired
with haikus by poet Ursula Rucker,
lines both sides of the platform. Migra-
tions is a moving account of the kinds
of events that precipitate population
migration—natural, political, social,
and economic disasters that prompt all
kinds of people to go in search of a bet-
ter life “elsewhere” As the piece chroni-
cles, so often that “elsewhere” is a place
like Los Angeles, both welcoming and
daunting, full of opportunity, promise,
and its own pernicious obstacles. “The
artwork will speak to downtown L.As
role as an entry point for so many types
of people,” Williams wrote in a state-
ment. “The quintessential place for new
beginnings.”

Upstairs on the landing, the 148 feet
of Mark Steven Greenfi 1d’s glass tile
mosaic Red Car Requiem has a stretch
of otherwise dead space all to itself; but
its dynamic procession of spiked wheels,
motion lines, and satellites is the only
thing the room needs. In a fie y palette
of red, orange, and yellow hues, made
of light-catching glass bits that glis-
ten as the viewer moves by, Greenfi 1d
devised a pattern motif based on the
ticket stubs from the old Pacific Elec-
tric Railway Company’s electric street-
cars—commonly called the “red cars”
In use from 1901-61, they were central
to the city’s sprawling development, but
were discontinued with the advent of
car culture, to the environmental, so-
cial, and aesthetic detriment of all. The
work’s combination of nostalgia and op-
timism, with the spirit of Red Grooms
at Grand Central on its shoulder, recalls
the romance of what was lost, but fétes

Audrey Chan Will Power Allegory
Little Tokyo Arts District Station

its resurrection in a newly re-expanding
train system.

Nearby, on a wide upper stairway land-
ing with natural light streaming from its
top, Ralph Gilbert’s Performance on the
Streets of LA fills five large lightboxes—
part of a rotating exhibition scheme on
such illuminated panels which is al-
ready in place in many existing stations,
which now includes two of the three
new stations as well. His images come
from original paintings of street per-
formers around Hollywood Boulevard,
Olvera Street, Union Station, Echo Park
Lake, Pershing Square, and the Venice
Boardwalk. The compositions depict
these familiar scenes with thick, warm
texture and their light-saturated colors
are emotional, appealing, and awash in
a relatable love for the entire city.

Grand Ave. Arts/Bunker Hill Station

With its topmost egress at street
level with the Broad, MOCA, Colburn
School, Disney Hall and its Bridge
with a view north toward the rest of
the Grand Avenue institutions, it’s no
wonder this would be the artsiest of the
three new stations. All three permanent
pieces as well as the inaugural lightbox
installation are nuanced paradoxes mar-
rying the most ethereal of energies with
the most massive of physicalities, and all
speak directly to the fact of motion and
time’s passage within the site.

Mungo Thomson placed two large
porcelain, enamel, and steel square mu-
rals against pillars above the platform.
Though visible from below, they are best
viewed from the upper walkway, which
suits their ethereal, lofty quality. With
their conceptual linkage of tunneling
and telescoping, the images evoke the
night sky and penumbrous meteorol-

PHOTO"COURTESY OF METRO ART

ogy of their source images—the almost
7,400 exposures from NASA’s Hubble
Space Telescope fused in Negative Space
(STScI-2015-02) create windows to a
second sky, farther below the earth than
any other Metro station.

Samira Yamin All Is Flux is also a
disembodied meditation on forces of
nature, using the fractal movements of
water and air as an analogy for people
moving through time and space. Her se-
ries of five lightboxes present black and
white currents which evoke both draw-
ing and photography in their quest to
express chaos in form and freeze mo-
tion in place. The slightly consternating
subtly of this station’s pieces continues
with Ann Hamilton’s over-under-over—
a two-story, hand-drawn pattern fi 1d
coating the glass of the vertical entrance
and its glass elevators. It is visible as an
oceanic blur as one rises and descends,
resolving into an almost fabric-like tex-
ture when one is still—so quiet that one
more senses than sees it.

Easily the most compelling of the in-

stallations is the breathtaking textured
glass mosaic by Pearl C. Hsiung in the
extremely vertical elevator lobby. The
nuanced and monumental High Pris-
matic touches on the millennia, centu-
ries, and decades of the site’s geological,
anthropological, and social histories.
As its “geyser” rises more than 60 feet
from its grounded, textured landing
up towards its moonlit soulful canopy,
the work is almost cathedral-like in ef-
fect, encouraging extended contempla-
tion even among busy commuters, and
pointed in its reminder that Bunker Hill
was a lot of things before it was a subway
station. Natural resource, indigenous
land, locus of invasion and colonization,
valuable real estate, forum of modern
culture and creativity—and now a whole
new kind of hub with a whole new his-
tory being written every day.

Union Station Passageway Lighthox-
es

Part of the long-standing citywide
lightbox exhibition scheme, Journeys
Continued: LA Communities Through
the Eyes of Artists was recently unveiled
at Union Station in its wide Passageway
corridor. Featuring eclectic artwork
by 12 Los Angeles-based artists, each
depicting their neighborhoods. Since
2001, the Metro Art Lightbox Exhibi-
tion Program has produced a series of
rotating illuminated presentations at
7th St/Metro Center, Hollywood/High-
land, Universal/Studio City, Vermont/
Beverly, Wilshire/Normandie—and
now Historic Broadway and Grand Ave
Arts/Bunker Hill. In 2003, the Th ough
the Eyes of Artists series began; in 2017-
18 the exhibition Journeys: LA Commu-
nities Th ough the Eyes of Artists com-
memorated its progress. Now, Journeys
Continued celebrates the anniversaries
with the new iteration—and 12 of the
project’s 63 artworks now light up the
Union Station Passageway.

For more information about these and
other Metro Art initiatives, visit: art.
metro.net. [}
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EMPLOYMENT

& EDUCATION

Sales Manager — Prep sales
budgets, oversee sales. Min
Req: Bachelor’s or foreign
equiv,, in Business Admin,
Mgmt., Finance, Accounting
or related. Salary: $65,853/yr.
Mail resume: Fred 26 Import-
ers, Inc., 4401 S. Soto Street,
Vernon, CA 90058 Attn: F.
Azizollahi

Operations Manager-Estab-
lish dept. policies, goals,
objectives, procedures, plan,
direct activities. Min Req:
Bachelor’s or foreign equiv.,
in Bus. Admin, Management,
Operations or related. Salary
$62,982/yr. Mail resume: KG
Home Care Services LLC dba:
1Heart Caregiver Services,
Beverly Hills Attn: Kamran
Ghasri 8383 Wilshire Blvd,
Suite 800, Beverly Hills, CA
90211

Human Resources
Operations Mngr - Ne-
gotiate sales agreements,
analyze info, bridge mgmt.
& employee. Min. Req:
Bachelor’s or foreign equiv.,
in Psychology, Business,
Communications or related.
Salary $62,982/yr. Mail re-
sume: Lehigh, Inc. 714 South
Plymouth Blvd., LA, CA 90005
Attn: Fred Houriani

Margarian Law Firm seeks
a Paralegal to work out
of its Glendale, CA office t
summarize and draft legal
documents for atty review.
Salary $80,891/YR. Qualifie
applicants should MAIL (no
calls/emails/walk-ins) resume
to Hovanes Margarian, 462
W Colorado St, Glendale,
CA 91204

Wella Operations US LLC

(Calabasas, CA) seeks a Mgr
of Analytics, Insights & Stra-
tegic Initiatives. Telecmmtng
prmttd. Qrtrly trvl to Dallas,
TX reqd. Mst hv a Bach dgr
or frgn equiv in bus admin,
finance, stats, or ritd fld +
yrs exp in bus & mrkt anlyss
w/in beauty indstry. Exp
must incl 2 yrs in: PM usng
productive, agile, or hybrid
apprchs; Clictn & anlyss

of bus, POS, & mrkt trend
data to idntfy bus opprtnts;
Delivery of monthly reports
on key bus metrics; Use of
consumption & invntry data
to divr monthly forecasts;

Anlyss of promotion, in-
store mrktng & e-comm v.
KPIs; Divry of ad-hoc data
anlyss requests. Send CVs to
NA.Recruiting@wella.com
Please keep email on same
line

Mar-Tech, Int'l Govt.
Programs, and Reg Affairs
(Astrophysics; Industry, CA);
Rep Astrophysics before
domest. & int'l reg. agcy on
maj. policy matters or deci-
sions re. company prods. Sal:
$188,323-$200,000. Resume
to: Trina Pangalilingan, 21481
Ferrero Pkwy, Industry, CA
91789

FASHION MERCHANDISER
Bachelor’s degree in Fashion
Design or Fashion Mer-
chandising. 40 hr/wk. Mail
Resume: DHNW LLC, 8617
Ambassador Row Suite 110,
Dallas, TX 75247. Jobsite is:
2140 E. 25th Street, Vernon,
CA 90058

DATA STRATEGY ANALYST (Los
Angeles, CA) Responsible
for overseeing the develop-
ment, maintenance and
security measures of the
company’s databases. Devel-
op solutions and tools to ad-
dress the data collection and
analysis needs of internal
strategy groups and sector
desks. Integrate or design
applications that allow for
data visualization. Monitor
and improve the process for
collection and dissemination
of data. Maintain integrity
and security of the data base
and information collected.
Monitor performance of
hardware and software

and work with IT team to
support relevant business
functions. Salary range:
$87,651 to $100,000 Req:
Master’s degree in Computer
Science. Mail resumes to
Payden & Rygel Attn: S, 333
South Grand Ave 40th Floor,
Los Angeles, CA 90071

TEXTILE DESIGNER needed
in Los Angeles, CA / Salary:
$53,082/yr. Send resume to
Withy, Inc., 785 E. 14th Place,
Los Angeles, CA 90021.

Credit Analyst Bank of
Hope, Los Angeles, CA. Prep.
credit memos, process daily
line advances, monitor loan
covenants, & comply w/ reg.
regmts. Bachelor's deg. in
Finance, Accounting, Math-
ematics or ritd. req’d. Salary:
$64,480/yr. Email Resumes:

hr_recruiting_team@bankof
hope.com. Incl. ref. code
HCCA on subject line.

pre-screening question
responses will not be
considered

Technology Architecture
Delivery Manager (Accenture
LLP; Los Angeles, CA): Design,
implement, and/or support
world-class information
technology architecture for
Accenture or our clients,
spanning simple IT projects
to large-scale, enterprise-
level change programs. Must
have willingness and ability
to travel domestically ap-
proximately 80% of the time
to meet client needs. Mul-
tiple Positions Available. For
complete job description,
list of requirements, and to
apply, go to: www.accenture.
com/us-en/careers (Job#
R00159241). Pursuant to the
California Transparency

Bill, the offered wage for
this role is $147,410.00 per
year. Equal Opportunity Em-
ployer - Minorities/Women/
Vets/Disabled.

SOFTWARE DEVELOPER
(DevOps Engineer) job

open @ Fox Cable Network
Services, LLC in Los Angeles,
CA. Telecommuting permit-
ted from any location in U.S.
Pursuant to state & local pay
disclosure ramts, pay range,
w/final o fer amnt depndnt
on educatn, sklls, exp & lo-
catn is: $147,410 - $162,151/
yr. Full details & rqmts, and
to apply, visit our website at
www.foxcareers.com.

Job # R50022691

COMPUTER AND INFORMA-

TION SYSTEMS MANAGER
(Director, Application Devel-
opment and Integrations)
job open @ Fox Cable
Network Services, LLC in Los
Angeles, CA. Telecommut-
ing permitted up to 50%/wk
within normal commuting
distance of Fox office in Lo
Angeles, CA. Pursuant to
state & local pay disclosure
rgmts, pay range, w/fina
offer amnt depndnt on
educatn, skils, exp & locatn
is: $205,733 - $226,306 /yr.
Full details & rgmts, and to
apply, visit our website at
www.foxcareers.com

Job # R50022667

Colas, Inc. seeks an Equip-

ment Manager in Irwindale,
California. To apply, send a
resume to info@colasinc
com and reference the job
title. Applicants who fail

to provide a resume and

Colas, Inc. seeks Project
Engineer 2 in South Gate,
California. To apply, send a
resume to info@colasinc.
com and reference the job
title. Applicants who fail

to provide a resume and
pre-screening question
responses will not be
considered

Interior Designer. Req'd:
Bachelor’s in Interior Design,
or related. Mail Resume:
Lindsay Pennington Inc.
4632 El Caballero Dr. Tarzana,
CA 91356

Niche Biomedical Inc. dba
NicheBio located in Los
Angeles, CAis seek'g a
Software Engineer to dsgn
& dvlp medical-rel'd SW app.
No trvl; no telecomm. Salary:
$102,544/yr. Send resumes
to: contactus@nichebio.com

ServiceTitan, Inc. seeks

Lead Software Engineer in
Glendale, CA 2 trck & eval
mdrn tech & sftwr dev trnds
2 cret & mntain a tech vison
cnfrmng 2 indstry stndrds
4 code qual, sec, sclablty &
perf. Telcom is avail 4 ths
pos. Slry Offrd: $210k to
$314k. Send Resume to:
globalmobility@servicetitan.
com, Subject: Ref# LSE0723.

EXECUTIVE PRODUCER
Creative Production Com-
pany in Los Angeles, CA. High
School Diploma and 2 years
of experience as Executive
Producer, Producer or relat-
ed req‘d. Annual Offered Sal-
ary is $63,898. Mail resume:
CEKA, Inc.: 3373 Robertson
Blvd., Los Angeles, CA 90034:
Attn: Iguchi

Operations Manager. 1 yr
experience req'd. Salary:
$63,000/yr. Mail CV to Robert
Karkafi, SOF A Industries,

Inc. DBA RK Controls, 5901
Corvette St., Commerce, CA
90040 or

rkarkafi@rkcont ols.com

"' Bulletin

Injured at work?
Workers Comp Law Firm
READY TO HELP!

For a FREE consultation, please call
310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning:
Making a false or fraudulent claim is a felony subject up to 5 years in prison or
a fine up to $50,000 or double the value of the fraud whichever
is greater, or by both imprisonment or fine

SECURITY CGUARDS NEEDED

Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to
$20 an hour. Outside security needed for patdowns, ID checks and monitoring
parking lot of the club. Please contact Dave Carlson at Rmckinney@jjmfirm. om




